
 
MZA’s latest UC applications market analysis shows that the overall value of the market 
in 2016 grew by 2% in US dollar terms against 2015.  The UC applications covered 

include voicemail, unified messaging, enterprise instant messaging, audio conferencing, 
web conferencing, video conferencing endpoints and UC clients.  The full UC Applications 
Competitive Environment 2017 publication provides granular analysis on vendor and 
market performance for each of these technology areas by region globally and key 

Western European countries. 

The overall value of the UC applications market in 2016 surpassed $8 billion at end user 
levels for the first time, with a variety of influencing factors impacting on the different 

technologies and geographies resulting in the slight growth at a global level.  The slight 
increase in value was driven by the market for web conferencing services which 
continued to evolve in 2016, while video conferencing endpoints, once the dominant 
technology revenue-wise, saw a reduction in revenues and a fall in share of the UC 

applications market value. 

 

The UC applications market has been boosted by companies and governments 
undertaking digital transformation projects, assessing their communications solutions 
and looking at ways that they can reduce costs, improve engagement with customers, 
increase productivity and efficiency and try and streamline processes, all of which are 

driving factors for tools such as video and web conferencing.  There is a particular 
interest in eliminating on-premise hardware and taking cloud-based services for 
applications to reduce in-house skill requirements, shift to an OPEX payment model and 

have much more flexibility in how the solutions are being consumed. 

The increasing prominence of packaged solutions has helped to drive adoption of many 
of the applications within businesses, simplifying the purchasing and deployment 
processes for both the channel partner and the customer who would otherwise be faced 

with a litany of licences and options.  These bundled licence suites provide users with 
access to a range of applications which helps to increase the trial usage and ultimately 
adoption of the applications, and has been a particular area of focus with small and 
medium businesses (SMBs) where application adoption has typically been very low due 
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to concerns about the cost, complexity and manageability of adding applications to a 
basic call control system. 

Conferencing is the most tumultuous area of the UC applications market, with dramatic 
shifts happening across the board and a blurring of the lines demarking the traditional 
silos of audio, video and web conferencing.  These tools are seen as solutions to reduce 
travel expenditure, increase productivity and drive collaboration, with different use cases 

favouring different conferencing modes.   

Web conferencing has witnessed the most growth in recent years, increasing by 12% in 
US dollar revenues in 2016, and now accounts for the largest share of overall UC 
applications revenues, with a particular strength in the North American market where 

many of the leading vendors are based.  Web conferencing solutions bridge video and 
audio capabilities and provide a central point for real-time collaboration with screen 
sharing and document editing, but in addition to this is the rising popularity of team 

collaboration applications offered by a diverse mixture of vendors both with a heritage in 
UC and elsewhere.  

Many video conferencing endpoint providers have been focussing on expanding their 
addressable market, trying to democratise the use of video conferencing and make it 

accessible in a variety of situations and environments with specific solutions for smaller 
huddle room spaces, open collaboration spaces and personal desktops, as well as the 
traditional meeting room and immersive conferencing room.  This is reflected in a growth 

of 2% in the volume of endpoints shipped, but a decline of 3% in US dollar revenues. 

The main driver for the rise of UC clients is the trend towards flexible and mobile 
working, with users able to access the full calling and collaboration capabilities when 
working from remote locations as if they were in the office, and able to have the same 

functionality whether on a PC, tablet or smartphone. 

Many of the UC applications are deployed alongside call control (PBX/IP PBX) platforms, 
with the positions and trends of the call control market closely reflected in those of some 
applications, especially the messaging (voicemail and unified messaging) and UC clients 

markets.  The market for call control solutions (covered in MZA's Call Control analysis) 
has seen consistent declines in recent years as the general economy struggles to recover 
from recent recessions and the increasing impact of hosted/cloud telephony services 

(covered in MZA's Hosted/Cloud Telephony analysis) hampers sales, in turn limiting the 
adoption of some of these applications. 

As businesses continue to try and derive a competitive advantage in a challenging 
economic environment, they are looking to UC applications, and in particular 

conferencing solutions, to provide some increase in efficiency and engagement both 
internally within their organisation and externally with partners and customers to 
ultimately drive their business forward.  Simplicity, both in terms of licensing and ease of 

use, has been a focus and has helped to bring these applications to a wider market, 
allowing smaller businesses to consider solutions previously targeted towards 
enterprises.  Despite the falls in the underlying call control market, the growing 
acceptance and adoption of UC applications in the wider business communications 

market has resulted in a more positive outlook overall for UC applications. 

Further Information:  This press release is a summary of MZA’s UC Applications Competitive Environment 
2017 analysis.  The complete analysis provides granular insight at a regional, country and technology level of 
all leading players active.  Additional MZA analysis services are available covering the Call Control (PBX/IP 
PBX), Hosted/Cloud Business Telephony, Contact Centre and the Business Mobility markets.   
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